
What is acceptable

Why is this OK?

It is a simple listing intended to inform the reader of industry awards and recognition. It does not imply endorsement, but rather 
informs the reader of documents and sites that include the vendor. This example uses the Gartner logo to link to a Gartner reprint, 
with access to the full report through the “Read the Report” link. 

Also appropriate, the Gartner logo, text and link are clearly separate and distinct from other logos.  
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Gartner has removed all identifiable company names for the purpose of showing this as an example. 



What is acceptable

Why is this OK?

It is a simple listing of industry recognition where Gartner is clearly separated from the other research firms. These are 
appropriate use of the Gartner logo to promote a Gartner reprint, with access to the full report through the “Learn more >” link. 

© 2015 Gartner, Inc. and/or its Affiliates. All Rights Reserved. 

Gartner has removed all identifiable company names for the purpose of showing this as an example. 



Why is this OK?

It is a simple listing of research recognition using the Gartner logo to promote a Gartner reprint. Access to the full report is
provided through the report titles which are active links. 

Appropriately, the Gartner logo, text and link are clearly separate and distinct from the other research firms’ reports and branding. 

What is acceptable

© 2015 Gartner, Inc. and/or its Affiliates. All Rights Reserved. 

Gartner has removed all identifiable company names for the purpose of showing this as an example. 



What is not acceptable

Gartner has removed all identifiable company names for the purpose of showing this as an example. 

Why is this not OK?

This example does not reflect a simple listing of recognition, but instead shows the Gartner logo bundled with the other research 
firms’ logos. Below outlines what is inappropriate about the ABC Corp. text and Gartner logo usage:

• The specific Gartner report(s) is(are) not listed; 

• Gartner only permits its logo to be used to promote a licensed reprint made available through a link;

• Gartner does not allow vendors to make claims or assumptions as to why it has been included in our research;

• We do not allow reprint purchases to be referred to as “free”. Instead, we allow it to be called “complimentary”. 

© 2015 Gartner, Inc. and/or its Affiliates. All Rights Reserved. 
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See the next slide for what would make this OK.



What is acceptable
Why is this OK?

This example now aligns with a simple listing of recognition by keeping each research firms’ reports and branding separate and 
distinct. 

• The specific Gartner report title is now included; 

• The Gartner logo is used in association with a licensed reprint made available through the Download Report link;

• An appropriate Gartner summary has been included as a lead-in to the full report;

• The reference to “free” research is no longer visible.

© 2015 Gartner, Inc. and/or its Affiliates. All Rights Reserved. 
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Gartner has removed all identifiable company names for the purpose of showing this as an example. 


