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Welcome!
The presentation will begin shortly…
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Before we get started...

All lines have been placed 

on mute to prevent 

any interruptions during 

the presentation

Please submit your

questions via the Q&A feature 

to "All Panelists"

This call is being 

recorded

You will be sent the 

recording with Q&A

via email

Materials will be posted 

in the vendor portal for 

download

See the Tech Provider Blog

for additional information

on new initiatives

https://www.gartner.com/reviews-pages/announcements


© 2022 Gartner, Inc. and/or its af f iliates. All rights reserv ed. Gartner is a registered trademark of  Gartner, Inc. or its af f iliates. This presentation, including all supporting materials, 

is proprietary  to Gartner, Inc. and/or its af f iliates and is f or the sole internal use of  the intended recipients. Because this presentation may  contain inf ormation that is conf idential, 

proprietary  or otherwise legally  protected, it may  not be f urther copied, distributed or publicly  display ed without the express written permission of  Gartner, Inc. or its af f iliates.

Gartner Peer Insights

Technology Provider Webinar

July 2022



4 © 2022 Gartner, Inc. and/or its af f iliates. All rights reserv ed.

Agenda

• 2022 1H in Review

– Key Stats

– Update on 1H Launches

• 2H 2022 Upcoming Innovations

• Q&A



5 © 2022 Gartner, Inc. and/or its af f iliates. All rights reserv ed.

1H 2022: Peer Insights Reviews in Numbers

Reviews

475K reviews
Published Reviews

+21 new markets

Vendors

1,050+
Vendors enrolled in

Vendor Funded Gift Cards

+622
New vendors 

+908 new products
Listed on site

8.9K
Vendors on site
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• Explore products, 

markets, comparisons, 

Q&A, Polls 

Reminder: Peer Insights Delivers End User Value 
via Multiple Channels

Public (free) platform
Synthesized insights

for Gartner clients:

Supporting key Gartner 

research processes:

• Research notes, tools

• Integrated into Gartner.com 

experience

• One source of customer input 

among others to Magic 

Quadrant fact base

• Other research publications

1 2 3
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Product Profile 
Recap

Educate prospective buyers 

about your brand and products

✓ Complimentary offering for all vendors

"Trying to navigate large vendor 
sites is really hard, they’re built by 
marketers to make a sale"

- Business Optimization Manager, Retail

Company Description

Product Description

Pricing Description

(Optional)

Product Screenshots

Provide Product 

Information:

LIVE PRODUCT PAGE

100+ Profiles live since launch in 

Q2 2022
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Setting up a Product Profile can result in 
significant increase in Pageviews

✓ Are factual. All included details must be publicly available

✓ Avoid words such as Best, Most, Leading, etc.

✓ Have no special characters, links, or CTAs 

✓ Include actual product screenshots

Approved Product Profiles…

Submit profile request via this form

Peer Insights team will evaluate your submission

Approved profiles go live on Peer Insights

+80%

Pageviews      

before Profile

Pageviews    

after Profile

100+ Product / Vendor Profiles
Live since Q2 2022

https://www.gartner.com/reviews/technology-providers/product-profile/add
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RECAP: Peer Insights began accepting partner 
reviews in Q2

Own** product

Competitor 

product

Partner*

User

Previous policy

Non-exclusive partnership relationship || ** Includes Subsidiary / JV / Significant investor



X

X

X

X

X

(special treatment)

Policy update

Current policy

Partner reviews are shown on the 

site, and reviews are direct-linked as 

any other review

Partner reviews labeled and 
explained on the website

Partner reviews are not included in 

ratings and sub-ratings, and not used 

by analysts in Magic Quadrant and 
other research documents

https://blogs.gartner.com/reviews-pages/announcements/policy-update-to-accept-partner-reviews/
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Partner reviews provide powerful insights for End 
Users

“Implementation is straightforward 

and easy. The only drawback is 

regular upgrades which hamper 

current functionalities…”
- Consulting Partner

Commentary by Partners

“Cost of the platform is very high. A  

medium level company can't use this. 

It's made the developer platform 

dependent. Requires good 

configuration systems...”
- MSP

Visual Differentiation

“The partner engagement is 

seamless. In the highly competitive 

Integration and automation tool 

market; brings the best balance 

between complexity to support 

enterprise patterns while 

maintaining simplicity for the 

developers/integrators…”
- Consulting Partner
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Continued to expand our market coverage in 2022

A good category suggestion...

✓ Is for a new technology or business space

✓ Is not a subset of an existing market on Peer Insights

✓ Has enterprise level competitors and customers

✓ Has details or links for better evaluation

Submit your category suggestions 

by filling out this form

Secondary Research

Vendor SuggestionsAnalyst Suggestions

Popular Tech & 

Business CategoriesMultiple 

sources 

Multiple 

checks

Enterprise Level 

Players (Vendors)

End User Value
Expert Analyst 

Feedback

Category Maturity 

New 

categories

21 new markets 
Opened for review in 1H 2022

16 new categories
Outside of Gartner Research markets 

(Magic Quadrant or Market Guide)

437+
Total markets & categories 

open now on Peer Insights

https://surveys.gartner.com/s/CategorySuggestions
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Introducing Mayank Mehta

• New Gartner Peer Insights Group VP

• Prior Role: Gartner Peer Insights GVP for Community

• Prior Roles: Founder at Pulse (acq Gartner), Cooliris (acq Yahoo!), Ambient 

Technologies (acq Zeos)

• Technical Education: MBA Wharton (UPenn)
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Peer Insights Community

• Integrated Reviews and Community experience 
for users

– Unified platform additionally offers polls, 
discussions, and peer connections (May '21)

– Users increasingly seeking a safe space to 
learn from each other on vulnerable questions 
and key topics

– Currently the community is focused on 
technology executives (IT, InfoSec, Eng), but will 
soon be open to all professionals including 
marketing

– Good citizens will continue to be welcome (no 
selling, no recruiting, no self-promotion), 
supported by credentialing and community 
moderation process
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2H 2022 Innovations
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Voice of the 

Customer 

Methodology 

Evolution
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Recap: “Voice of the Customer” is a market-level 
synthesis of Peer Insights reviews

“Voice of the Customer” Report

Written for end-users to 

help in vendor discovery 

and shortlisting

Synthesizes peer 

perspectives from 

reviews and ratings data

Complement to analyst-

led research and advice 

such as Magic Quadrants
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"Voice of the Customer" (VoC) iterations focused 
on driving end user value

Aug ‘18

VoC v1.2, v1.3

“CC Zone”

Ongoing product iterations limited to twice per year 

May-Jun ‘18

VoC v1.1

Q1 & Q3’19

VoC v1.4 & v1.5

“Product Adoption & 

Review Coverage 

Criteria”

Drive diverse, vendor-

sourced review volume 

and enable further 

category distinctions

Release

Design

Example

Release 

Design 

Principles

Increase analytical 

rigor - move to a 2x2 

to define Customers’ 

Choice

Create value to 

enterprise buyers 

by providing a 

transparent view of 

end user rankings

1Q‘21

VoC v. 2.0

“User Interest and 

Adoption & 20 Review 

Minimum”

3Q‘21

VoC v. 2.0

“Quadrant 

Naming”

Clear quadrant 

naming to further 

enable distinction

Reflect end user 

buying criteria and 

more robust data 

set for end user 

consideration



18 © 2022 Gartner, Inc. and/or its af f iliates. All rights reserv ed.

End users want “Voice of the Customer” Y-axis to 
include more data points than just “Overall Rating”

… but Capabilities & Support/Delivery ratings stand out in addition to “Overall”

End Users find all ratings in survey important …

“All of the ratings in the review survey are important. Even one that may not 

seem to matter as much can be a deal breaker.”

– Director of IT, Healthcare

“Better support from the vendor is worth more than a handful of features” 

– Senior Manager, Manufacturing

“We look for product features and capabilities that match our business problem, so 

these are most important.”

– VP, Engineering
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We continue to evolve “Voice of the Customer” Y-axis 
based on end user feedback

Current (VoC 2.2) New (VoC 3.0)

Y-axis
▪ Calculation:

• Name: Overall Rating

Overall Overall Capabilities
Support/ 

Delivery

Composite Score with Three ContributionsAverage of One Rating

Y-axis
▪ Calculation:

▪ Name: Overall Experience
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Updated "Voice of the Customer" dashboard will reflect 
new inclusion criteria for the VoC

Eligibility

Inclusion 

Criteria 

Explanation

Standings Page live August 2022

Option to source 

more reviews

Inclusion 

status (with 
updated 
criteria)

Window for VoC 

reviews and time 
remaining

Further explanation 

of inclusion criteria
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New methodology will begin applying for Nov ‘22 
publishing documents

Aug Sep Oct Nov Dec

New VoC Dashboard live 

with new inclusion criteria

New methodology in 

published documents

• Analytics & BI Platforms

• Sales Performance Mgmt

• Content Marketing Pltfrms

• Transp. Mgmt Systems

• AppSec Testing

• Enterprise Agile Planning Tools

• Supply Chain Planning Sltns

• Mngd Mobility Svcs, Global

• Manu. Execution Systems

• Oracle Cloud App Svcs, 

Worldwide

Markets w/ VoC 2.2 Methodology (Current)

• Electronic Signature

• Identity Governance and 
Administration

Markets w/ VoC 3.0 Methodology (New)

Cut-off date for reviews

for November publications

Aug Publish Markets Sep Publish Markets Oct Publish Markets Dec Publish Markets

Timeline for new methodology:

• App Performance Monitoring

• Email Marketing

• Warehouse Management 

Systems

Nov Publish Markets
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Vendor Experience 

Updates
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Thank you for your feedback! – What is working well

What is working well Vendor Comments

Review Sourcing Capabilities
“The ability to create review sourcing links is a step 

above the rest.”

Gift Card Functionality

"The gift card integration with Tango has been easy"

"Links are easy to create. Gift cards are helpful"

Quality of Reviews
"Vendors and customers alike appreciate the 

comprehensive reviews."

Resources and Support

"I am new to the Peer Insights platform so I'm just 

learning. I have a terrific program manager, who 

guides me and helps me when I get stuck.

Number of Responses to vendor feedback survey: 204
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Thank you for your feedback! – Areas of improvement

Themes What Can We Improve? Vendor Comments Planned Action

1. Ease of

Doing Business

Website & Email

Experience
"The user experience is truly not intuitive."

✓ Improved Product Update Forms

✓ Improved Product Profile

✓ Improved Email Templates

2. Reviewer Experience Email Messaging
"A lot a reviews are discarded, nobody 

knows the reason, and we are disturbing 

happy customers ”
✓ Improved Review Rejection Flow

3. Review Sourcing Invite Customers
"Better direction on how to invite customers 

to participate and what is expected of them"

✓ Pilots planned for H2 2022 – Exploring 

ways to make it easier & better

Number of Responses to vendor feedback survey: 204
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Vendor Experience updates: better submission 
guidance and next steps

Current

Product Profile Updates Email Updates

1. Clear Guidelines
Specific guidance for each input

2. Example responses
To inform, what good looks like

1. Specific Details
Added Request Type

2. Actionable
Direct link to details, FAQs, 

Guidelines

Previous

Current
Previous

Current
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Current Email Messaging New Email Messaging 

4. Actionable
Direct linkage to the CTA

1. Succinct
Shortened and direct messaging 

2. Specific
Unique message for each case 

3. Directional
Specific guidance on next steps

Reviewer experience updates: better next-steps 
direction
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Help us make Gartner Peer Insights better!

https://gtnr.it/vendor-survey-july-2022

Rate your experience

Share where we can improve

Tell us what is critical to your needs

We want to hear your feedback!

Time Needed:

~5 minutes

Take the Survey: 

Submit By:

August 15

✓ Included in the follow up email

✓ Live in your vendor portal

✓ In the “Chat” function now!

Where else can I 

access the survey?
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Summary & Next Steps:

Voice of the Customer Methodology 3.0

• Y-axis moves to Overall Experience 

(composite score of Overall Rating, 
Capabilities, and Support/Delivery)

• (Details will be published on the 

methodology page)

For November 2022 publishing docs

Access Methodology 3.0

Product and Vendor Profiles

• Setting up a Product Profile can 

result in 80% increase in 
pageviews

• Follow best practices for quick 

approvals

Submit your details here

Partner Reviews Now Accepted

• Partner reviews are now accepted on Peer 

Insights, learn more here

• Partner reviews are not included in ratings and 
sub-ratings, and not used by analysts in Magic 

Quadrant

Create Review Sourcing Link

Peer Insights Community

• Unified Reviews + Community platform 

offers polls, discussions, and peer 
connections (May 2021)

• Will soon be open to all professionals

including marketing

Visit Community FAQ

https://blogs.gartner.com/reviews-pages/gartner-peer-insights-voice-of-the-customer-methodology-3-0/
https://blogs.gartner.com/reviews-pages/announcements/blog-product-profile-dos-and-donts/
https://www.gartner.com/reviews/technology-providers/product-profile/add
https://blogs.gartner.com/reviews-pages/announcements/policy-update-to-accept-partner-reviews/
https://www.gartner.com/reviews/technology-providers/tools/campaigns
https://www.gartner.com/reviews-pages/tpt-faq/community/
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Q&A

All lines have been placed 

on mute to prevent 

any interruptions during 

the presentation

Please submit your

questions via the Q&A feature 

to "All Panelists"

This call is being 

recorded

You will be sent the 

recording with Q&A

via email

Materials will be posted 

in the vendor portal for 

download

See the Tech Provider Blog

for additional information

on new initiatives


