Welcomel

The presentation will begin shortly...

Gartner.
Peer Insights..

Gartner



Before we get started...

All lines have been placed
on mute to prevent
any interruptions during
the presentation

This call is being
recorded

Please submit your
guestions viathe Q&A feature
to "All Panelists"

Materials will be posted
in the vendor portal for
download

You will be sent the
recording with Q&A
via email

See the Tech Provider Blog
for additional information
on new initiatives

L
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Agenda

« 2022 1H in Review
— Key Stats
— Update on 1H Launches

« 2H 2022 Upcoming Innovations

¢ Q&A
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1H 2022: Peer Insights Reviews in Numbers

Reviews Vendors
- 38.9K
475K reviews |
_ _ Vendors on site
Published Reviews
+622
+21 new markets tew vendors
1,050+
Vendors enrolled in
+908 new products Vendor Funded Gift Cards

Listed on site
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Reminder: Peer Insights Delivers End User Value
via Multiple Channels

1 2
e B T

o

-
o

-
~

le

_ Synthesized insights Supporting key Gartner
Public (free) platform for Gartner clients: research processes:
« Explore products, » Research notes, tools * One source of customer input
markets, comparisons, - Integrated into Gartner.com among others to Magic
Q&A, Polls experience Quadrant fact base

« Other research publications
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Product Profile
Recap

100+ Profiles live since launch in
Q2 2022

Educate prospective buyers
about your brand and products

v' Complimentary offering forall vendors

"Tryingto navigate largevendor
sitesisreally hard, they’re builtby
marketers to make a sale"

- Business Optimization Manager, Retalil
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Review weighting (I (] Reviewed in Last 12 Months ) Email Page

ABC Ratings Overview

48 33 Ratings (4 0 100% Would Recommend

Rating Distribution Customer Experiznce

35 Star I 3% Evaluation & Contracting 4.6 I N N

4 Stzr 15% ntegration & Deployment 4.7 NN NN DN NN
3 Star 0% Service & Support 45 N N
2 Bmar 0%

1 5tar 0% Preduct Capabilitize 45 I ——
Distribution based on 53 ratings (D

About XYZ

Provides by Vander (L) Updates 07 Aor 2022

¥¥Z is a solution provider in the Insider Risk Management epace. Coded? is ‘Company type: Privats

er security scene, however, the approach to Insider Risk protection ie. For nearly  vear Founded: 2001
20y he company has safeguarded the ideae of [u
including 18 of the worlds most valusble bran
their workforce have evohed, g0 have Coded2

° Head office location: Minneapolis, USA
needs of

Annual revenue: SOM-Z50M USD
ie focused on del Number of employees: 500-298
mind. Tracking a

/ BCTOES COMPULErs, &
Risk Management solutions eurface and prioritize file exposure and exfiltration evente
that repressnt rezl business threats, need investigation znd responss.

Product Information on ABC by XYZ

Provided by Vendar (I} Updated 07 Aor 2022

What iz ABC?

ABC monitors all the places data lives to identify when files mow
ity using 60+ contex ncydr Risk Indicators (IR
e most at risk. such a& during employee departure. |
te via Incydr Flows a AR. Organizatione gain contral ox
the secure work ha =d to decrease risk to data in the future. 3 ways Incydr mitigstee risk to data
Defi d Inferred Truet capabilities automa distinguish between trusted activity and data exposure. 2.
than 60+ Incydr Risk Indicators traneparent| & 8nd prioritize risky file activity. 3. Informs Response - Take a right-sized response
everaging Incydr Flow, SOAR, or Education module

programmatically pn datz
wide range of controls to contain, resoh

Pricing Model Description
User Subscription Model - Usere are licensed according to annual subecriptione.

Product Screenshots

Data Exfiltraticn WVector Dats Exfiltration Usar Datz Excfiltration Watchlists

| — - - = | 8
N — r r
~ ) )

Reviews Community About

LIVE PRODUCT PAGE

Provide Product
Information:

Company Description

Product Description

Pricing Description
(Optional)

Product Screenshots

Gartner



Setting up a Product Profile can result in
significant increase in Pageviews

Pageviews
before Profile

8 © 2022 Gartner, Inc. and/or its affiliates. All rights reserv ed.

 4+80%

Pageviews
after Profile

100+ Product / Vendor Profiles
Live since Q2 2022

Submit profilerequestviathis form

L;] Peer Insights team will evaluateyour submission

() Approved profilesgo live on Peer Insights

Amck[igs_!, Approved Product Profiles...

v" Avoid words such as Best, Most, Leading, etc.
v" Have no special characters, links, or CTAs

v Include actual productscreenshots

v'Are factual. All included details must be publicly available



https://www.gartner.com/reviews/technology-providers/product-profile/add

RECAP: Peer Insights began accepting partner
reviews in Q2

Previous policy  Current policy

,\/ ,\/ Partner reviews are shown on the
site, and reviews are direct-linked as
any other review

Policy update

Partner* .
Partner reviews labeled and

(special treatment) ) .
explained on the website

Competitor X X

product Partner reviews are not included in
ratings and sub-ratings, and not used
by analysts in Magic Quadrant and
Own** product X X other research documents

Non-exclusive partnership relationship || ** Includes Subsidiary / JV / Significant investor

Gartner
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https://blogs.gartner.com/reviews-pages/announcements/policy-update-to-accept-partner-reviews/

Partner reviews provide powerful insights for End

Users

Commentary by Partners

“The partner engagement is
seamless. In the highly competitive
Integration and automation tool
market; brings the best balance
between complexity to support
enterprise patterns while
maintaining simplicity for the
developers/integrators...”

- Consulting Partner

10 ©2022 Gartner, Inc. and/or its affiliates. All rights reserved.

“implementation is straightforward
and easy. The only drawback is
regular upgrades which hamper

current functionalities...”
- Consulting Partner

“Cost of the platform is very high. A
medium level company can't use this.
It's made the developer platform
dependent. Requires good

configuration systems...”
- MSP

Visual Differentiation

4.0 Jun 9, 2022 Partner Review Source: @

Bl solution for organizatic
This review was submitted by a

Reviewer Role: Analyst Relations Partner of the vendor. It is here for
its qualitative feedback on the

Company Size: 3B -10B USD . )
pany =iz ‘ offering. The rating does not
Industry: Services Industry contribute to the overall ratings.
Creating complicated relationshm e e e e e e e U E S

a steep learning curve. The user interface seemed cluttered. Getting used to
the way formulas are handled took a while to get used to it. If you currently ...

Read Full Review

G Feedback

4.0 Jun 6, 2022
Bl visualization tool with strong data manipulation

Reviewer Role: Data and Analytics

Company Size: 30B + USD

Industry: Retail Industry

One of the top visualization Business Intelligence tools out there. The peculiar

thing about Power Bl is that it provides strong back-end manipulation features
and has decent visualization options.

Read Full Review
N

Gartner




Continued to expand our market coverage in 2022

21 new markets
Opened for review in 1H 2022

Multiple
sources

Multiple
checks

16 new categories

Outside of Gartner Research markets

(Magic Quadrant or Market Guide)

Popular Tech &
Business Categories

Analyst Suggestions

N

Secondary Research

Vendor Suggestions

~

)

-

Expert Analyst
Feedback

Enterprise Level

Players (Vendors)

End User Value

Category Maturity

~

/

New
categories

11 ©2022 Gartner, Inc. and/or its affiliates. All rights reserv ed.

m

437+

Total markets & categories
open now on Peer Insights

Submit your category suggestions
by filling out this form

«mck'l'_ig!'.F A good category suggestion...

v Is fora new technology or business space

v Is not a subsetof an existing market on Peer Insights

v' Has enterprise level competitors and customers

v" Has details or links for better evaluation

Gartner


https://surveys.gartner.com/s/CategorySuggestions

Introducing Mayank Mehta

New Gartner Peer Insights Group VP

Prior Role: Gartner Peer Insights GVP for Community

Prior Roles: Founder at Pulse (acq Gartner), Cooliris (acq Yahoo!), Ambient
Technologies (acq Zeos)

Technical Education: MBA Wharton (UPenn)
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Peer Insights Community

* Integrated Reviews and Community experience
for users

Unified platform additionally offers polls,
discussions,and peer connections (May '21)

Users increasingly seeking a safe space to
learn from each other on vulnerable questions
and key topics

Currently the community is focused on
technology executives (IT, InfoSec, Eng), but will
soon be opento all professionals including
marketing

Good citizens will continue to be welcome (no
selling, no recruiting, no self-promotion),
supported by credentialing and community
moderation process

13 ©2022 Gartner, Inc. and/or its affiliates. Al rights reserv ed.
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2H 2022 Innovations
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Voice of the
Customer
Methodology
Evolution
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Recap: “Vo

ynthesis of Peer Insights reviews

“Voice of the Customer” Report

Gartner Peer Insights “Voice of the Customer”
IT Service Management Tools

e
EasyVista

Freshwarks

Ivanti

oS

% Wanti {Cherwell

ManageEngine

ServiceNow 172 xRS
SolarWinds
€ Symphony Summital 211 [
§x) sysaid 130 Y

Eligible Overall Willingness to
Vendors Reviews Recommend
&) ame o
) Atlassian 152

Axios Systems

{Gartner Peer Insights ‘Voice of the
Customer”: IT Service Management Tools

Published 20 March 2022-10 ¢ 3-10m

4me

Gartner Peer Insights “Voice of the Customer”
IT Sorvies Managamant Tools

Willing:
46 % & % w4 (36) Recomi
Rating Histogram Rating by Catagory Hureser o

oo e
Accellionme Ascellionme
Bxway Brway
DelpSystems DelpSystems
EwnCloud EwnCloud
Fropbox or A Name That Dropbox or A Nama That
Really is SuperLong s SuperLong

Company Size
Conral R = 6

8- s Meruaciunig
ATRERTEY e 0%
S0M- 18 LS 535 bnarce o
Publls Secte, Cor Ed 3h Retall o

oiher S

Deployment Regior
hmien 3 Raspones

Horth Ararica
Fuope Middie
Evstand Afrisn
sleipasic

Latn amence

OwnCloud ownCloud

Picrosoft Plcrasoft
Roogle Roogle
Accellienme Accellionme
Bxway Brway
DelpSystems DelpSystems

EwnCloud EwnCloud
Fropbox or A Name That Dropbox r A Name That

s ol Do 2021

Really is SuperLong is SuperLong
OwnCloud | | OwnCloud
Picrosoft | | Picrosoft

Roogle | | Roogle

OVERALL EXPERIENCE  meeeeeie

| Aspiring Estabiished

USER INTEREST AND ADOPTION ——

Gartni
m—
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OVERALL EXPERIENCE

Gartner Peer Insights “Voice of the Customer” Region Segment

IT Service Mansgement Taals

MARKE

Strong Performer

Accellionme
Brway
DelpSystems.
EwnCloud
Fropbox or A Name That
Really is SuperLong
QunCloud
Picrosoft
Roo

Accellion
Bry

DelpSyste

EwnCk

Fropbox or A Name T
Really is SuparLor
OwnCk

Picrat

Rao

Aspiring

USER INTEREST AND ADOPTIC

OVERALL EXPERIENCE

e e
1) St ot

Accellionme

Brway

DelpSystems

EwnCloud

Dropbox or A Narme That
is SuperLong

ownCloud

Pierosoft

Gartner Peer Insights “Voice of the Custemer’ Industry Segment

IT Service Manapement Taals

MARKET A

Strong Performer

Accellionme

Bxway

DelpSystems

EwnCloud

Fropbox or A Name That
Really iz SuperLong

OwnCloud

Picrosoft

Roogle

Accel

ERAGE

£A5) Manufacturin
€28 Bonamers hoice

Accellionme

Bxway

DelpSystems

EwnCloud

Dropbox of A Name That
is SuperLang

OwnCloud

Picrosoft

Roogle

VI

Gartner Paer Insights "Volce of the Customer” Company Size Segmant

1T Serviee Mansgement Toaks

Delps
Ew

Fropbax or A Nan
Really is Supe:
ow

Pi

Aspiring

USER INTEREST AND ADO

OVERALL EXPERIENCE

Strong Performer

MARKET

%) Large Enterprise
" Customers’ Chaice

Aceellionme Accellionme:

Bxway Bxway
DelpSystems DelpSystems

EwnCloud EwnCloud

Fropbox or A Name That Dropbox or A Name That
Really is SuparLong is SuperLong
OwnCloud | | OwnCloud
Picrosoft Picrasoft
Roogle Roogle

Accellionme | | Accellionme
Brway Beway H
DelpSystems DelpSystems
EwnCloud EwnCloud
Fropbox or A Name That Dropbox or A Name That
Really is SuperLong is SuperLong

OwnCloud ‘OwnCloud
Picrosoft Picrosoft
Roogle Roogle
Aspiring Established.

USER INTEREST AND ADOPTION

Gartner

ice of the Customer” is a market-level

Written for end-users to
help in vendor discover
and shortlisting

Synthesizes peer
perspectives from
reviews and ratings data

Complement to analyst-

led research and advice
such as Magic Quadrants

Gartner



“"Voice of the Customer” (VoC) iterations focused
on driving end user value

Q1 & Q319 1Q21 3Q21
‘ Aug ‘18 VoCvl4 &v15 VoCv. 2.0
. VoCv. 2.0
Release M\%/C‘:IL\;'I 118 VoC v1.2, v1.3 “Product Adoption & “User Interest and “gua\:irant
' “CC Zone” Review Coverage Adoption & 20 Review Namina”
. _ ” ing
Criteria” Minimum

S

Ongoing product iterations limited to twice per year

v

I e ey B s e e e ) Curtomers”Choies s
- — . — [RTp— I ‘or:\-H - . B ({tcmw_‘_cm“
: — P C— B ,
Design — = = -mm < - Vendo N | Venoor 8 perormer || Craten
— . p— — — —r— — Vendor O Vendor C
Example — — =y = = = «
= — — e — = X
T == | — - - — £ Vendor 1 | | Vendor X
' — =E . © Vendor 2 | | Vendor Y
= - n-ﬁ Vendor 3 | | Vendor Z Aspiring Established
E H
3 L
User Interest & Adoption —
Release Create value to Increase analytical Drive diverse, vendor- Reflect end user Clear quadrant
Design enterprise buyers rigor - move to a 2x2 sourced review volume buying criteria and naming to further
Principles by providing a to define Customers’ and enable further more robust data enable distinction
P transparent view of Choice category distinctions set for end user
end user rankings consideration

Gartner
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End users want “Voice of the Customer” Y-axis to
include more data points than just “Overall Rating”

End Users find all ratings in survey important...

“All of the ratings in the review survey are important. Even one that may not
seem to matter as much can be a deal breaker.”
— Director of IT, Healthcare

... but Capabilities & Support/Delivery ratings stand out in addition to “Overall”

“We look for product features and capabilities that match our business problem, so
these are most important.”
— VP, Engineering

“Better support from the vendor is worth more than a handful of features”
— Senior Manager, Manufacturing

18 ©2022 Gartner, Inc. and/or its affiliates. Al rights reserv ed. G a rt n e r®



We continue to evolve “Voice of the Customer” Y-axis
based on end user feedback

Current (VoC 2.2) New (VoC 3.0)

Y-axis Y-axis
= Calculation: = Calculation:

Average of One Rating Composite Score with Three Contributions

Overall Overall Capabilities SUjplpery
Delivery

- Name: Overall Rating - Name: Overall Experience
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Updated "Voice of the Customer” dashboard will reflect
new inclusion criteria for the VoC

Analytics and Business Intelligence Platforms Option to source

Last updated May 11, 2022 6:19 AM (EST). Check back regularly as standings are dynamic and subject to change.
maore reviews

Your current status: Inclusion criteria not met Review Eligibility Window
1 lan 2027112:00 AM EST -

Requirement for Inclusion Status 30 Jun 2022 11:59 PM EST .
Window for VoC

I. ) b I ) | nC|USi0n 20+ Eligibile Reviews % ] View Eligible Reviews 50 day(s) left! rEVieWS and t|me
E Igl I Ity Status (Wlth 15+ Capabilities Ratings o remalnlng
updated Tentative VOC Publish Date
15+ Support / Delivery Ratings Q Aug 2022

criteria)

VOC Inclusion Criteria

You must meet these inclusion criteria to be included in the Voice of the Customer.

+ 20+ Eligible Reviews submitted and published during the 18-month eligibility period

« 15+ Capabilities Ratings within the 20+ eligible reviews (excludes "n/a" answers)

In C I U S |O n What is the Capabilities rating?  ~

A A For software markets it is overall rating of product capabilities
C r Ite r I a For service markets It is overall rating of service capabilities,
EX p Ian at | O n « 15+ Support / Delivery Ratings within the 20+ eligible reviews (excludes "n/fa" answers) Further exp|anatIO n

What is Support [ Delivery rating? of inC | usio n C rite ria

MNote: This excludes reviews on legacy products, reviews from companies with revenues less than $50 M USD, and reviews
from reviewers with an exclusive partnership with the product or vendor being reviewed.

Read VOC Methodology

Gartner
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Standings Page live August 2022



New methodology will begin applying for Nov ‘22
publishing documents

Timeline for new methodology:

New VoC Dashboard live Cut-off date for reviews New methodologyin
with new inclusion criteria for November publications published documents

\ 4 \ 4 \ 4

Aug Publish Markets ' Sep Publish Markets iOCt Publish Markets Nov Publish Markets i Dec Publish Markets
* Analytics & Bl Platforms i * AppSec Testing i Supply Chain Planning Sltns * App Performance Monitoring i « Electronic Signature
+ Sales Performance Mgmt i  Enterprise Agile Planning Tools ;» Mngd Mobility Svcs, Global + Email Marketing '+ Identity Governance and
« Content Marketing Plfrms | '+ Manu. Execution Systems - Warehouse Management i Adminisiration
« Transp. Mgmt Systems i i Oracle Cloud App Svcs, Systems i
. Worldwide :
| ! i

A

Marketsw/VoC 2.2 Methodology (Current) Marketsw/VoC 3.0 Methodology (New) —
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Vendor Experience
Updates
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Thank you for your feedback! - What is working well

What is working well Vendor Comments

Review Sourcing Capabilities The ability to cr”eate review sourcing links is a step
above the rest.
= "The gift card integration with Tango has been easy"
229 Gift Card Functionality
"Links are easy to create. Gift cards are helpful"
: : "Vendors and customers alike appreciate the
n Quality of Reviews ) . .
comprehensive reviews.
® "I am new to the Peer Insights platform so I'm just

ah Resources and Support learning. | have a terrific program manager, who
guides me and helps me when | get stuck.
Number of Responses to vendor feedback survey: 204
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Thank you for your feedback! - Areas of improvement

Themes What Can We Improve? Vendor Comments Planned Action

v Improved Product Update Forms

| I

I I

1. Ease of Website & Email . . . ... ¥ Improved Product Profile I

. . , The user experience is truly not intuitive." | |
Doing Business Experience I

| ¥ Improved Email Templates I

I

: |

I

: !

"Alot a reviews are discarded, nobody | [

2. Reviewer Experience Email Messaging knows the reason, and we are disturbing | v Improved Review Rejection Flow |

happy customers ” | |

: !

I |

| I

: . : "Better direction on how to invite customers , ¥ Pilots planned for H2 2022 — Exploring !
. . I

3. Review Sourcing Invite Customers to participate and what is expected of them" | ways to make it easier & better I

/

S -’

Number of Responses to vendor feedback survey: 204

24  ©2022 Gartner, Inc. and/or its affiliates. All rights reserv ed. G a rt n e r®



Vendor Experience updates: better submission

guidance and next steps

Product Profile Updates

Previous ot
Share your

Product or

Service details

Tell us about Mithitss

Step2
Add your
Product &
Pricing
Description

-@

N

Step3 Uplos shots of Product o Service disgrams
Upload il S Km0 ek, Aopeshalions i pecal, Dy
Product or ’
Service o0

e earahets T ————— T T

-
1
|
1. Clear Guidelines - - -
Specific guidance for each input

2. Exampleresponses _ __.

To inform, what good looks like
25 ©2022 Gartner, Inc. and/or its affiliates. All rights reserv ed.

Email Updates

Gartner

R peeri|

Your request has been received

Hi,
Thank you for your interest in Gartner Peer Insights

Technology Provider Tools portal

We have received your reguest with Reference 1D PI-
2107000266714 Please note that we are experiencing a
busy period and request processing time is approximately
8-10 business days.

Resources | FAQs | Community Guidelines

Please let us know if you have any additional guestions,
we are happy to help.

Regards,
Gartner Peer Insights Team

Gartner.

Gartner | 56 Top Gallant Road, Stsmford, GT 08802 | Tel: +1 203 864-0086

Privacy Policy | Gontsct Us

ner. Inc. andior Its Afflistes. All Rights Reserved

urrent

Gartner
Peer Insights

Your Remove Product request has

not been approved!

Hi Auto-Api,

Your Rethove Product request with Reference ID PI-2205000288238 has not
been apgoved.

You can biew details by clicking the button below.

I View Details
|

If you hale any questions about Remove Product request, you can visit our
FAQs anll Guidelines pages. For further assistance or additional information,
con’ct Y at Peerlnsights@gartner.com.

|
We‘ﬁ aljays looking for ways to improve, which is why we'd love your help in
answering 3 quick questions highlighting your experience on the request. We
prmlwise |i will take you less than a minute.

|
Clic:< her% to begin the survey.
Reqards,l
Gariner Heer Insights Team
1 |
I - - -
1 -. 1. Specific Details
: Added Request Type
| __ 2.Actionable

Direct link to details, FAQs,
Guidelines




Reviewer experience updates: better next-steps

direction
Peer Insights

Gartner
) 6.0
peer

Action required to get your

Your Review could not be published review published

Hi ##info_recepientfirstname## Hi ##info.recipientfirstname##,

Thank you for being a part of our community and for submitting your @e = = = — = 1. Su cC | nct

review for ##vendorname - ##info.marketname##. We need your help Shortened and direct messaging
to finish processing your review submission.

Thank you for submitting your review for ##vendorname -
#tinfo.marketname## and being part of our community. Gartner Peer
Insights has a comprehensive moderation process to verify credentials of
our contributors and ensure quality of the reviews.

Whatis the issue? 006 = e em—————- 2. Specific
Unfortunately, the organization name and the email address ‘ Unique message for each case

you've provided do not match or you've entered details from prior
work experience.

Unfortunately, we cannot publish your review on Gartner Peer Insights at
this time due fo” inconsistency of information regarding your company
including, but not limited to, email, revenue or industry.

Here's how you can get your review published: R 3. DI_I’_ECtI_O nal
+ Log in to your Gartner Peer Insights profile @ Specific guidance on next steps

» Update your organization details and business email address

e 4. Actionable

Direct linkage to the CTA

Gartner

Next steps for getting your review published:
1: Simply update the information from your profile details page within 5
business days.

2: Once you update your profile, your review will automatically be
resubmitted and our team will re-evaluate it.
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Help us make Gartner Peer Insights better!

We want to hear your feedback!

Take the Survey:

Time Needed: *%% Rate your experience
https://gtnr.it/ivendor-survey-july-2022 ~5 minutes o
gy Share where we can improve
Submit By:
August 15 Z'E Tell us what is critical to your needs

v Included in the follow up email
Where else can |

access the survey?

nmmm
AR Ahinh i)
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v" Live in your vendor portal

v" In the “Chat” function now!



Summary & Next Steps:

Product and Vendor Profiles - Partner Reviews Now Accepted
i . 1 +80% S
Submityour detailshere | ey T ) Create Review Sourcing Link “ v v
X N
* Setting up a Product Profile can - Partner reviews are now acceptedon Peer :
reSUIt n 80% Increasein InS|ghtS, Iearn more here ..................
pageviews D e e

« Partner reviews are notincluded in ratings and
sub-ratings, and not used by analystsin Magic ~

* Followbestpractices forquick

Capabilities, and Support/Delive
* Willsoonbe opento all professionals P PP )

including marketing * (Details will be published on the

methodology page)

approvals Quadrant
Peer Insights Community am——— . Voice of the Customer Methodology 3.0
Visit Community FAQ : L ‘ E For November 2022 publishing docs
- e ' Access Methodology 3.0
« Unified Reviews + Community platform ___ ‘ E . |
offerspolls, discussions,and peer : : * Y-axis movesto Overall Experience
connections (May 2021) . ! (composite score of Overall Rating,
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https://blogs.gartner.com/reviews-pages/gartner-peer-insights-voice-of-the-customer-methodology-3-0/
https://blogs.gartner.com/reviews-pages/announcements/blog-product-profile-dos-and-donts/
https://www.gartner.com/reviews/technology-providers/product-profile/add
https://blogs.gartner.com/reviews-pages/announcements/policy-update-to-accept-partner-reviews/
https://www.gartner.com/reviews/technology-providers/tools/campaigns
https://www.gartner.com/reviews-pages/tpt-faq/community/

Q&A

All lines have been placed Please submit your
on mute tq preven'F guestions via the Q&A feature
any interruptions during to "All Panelists"

the presentation

Materials will be posted
in the vendor portal for
download

This call is being
recorded

You will be sent the
recording with Q&A
via email

See the Tech Provider Blog
for additional information
on new initiatives

L
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